
 

 
U.S. Postal Service Continues to Streamline its Package Service 

Product Offerings 
 

On November 14, 2014, the USPS filed a request with the Postal Regulatory Commission (PRC) to 
transfer First-Class Mail Parcels to the competitive product list (Docket # MC2015-7).  The request seeks 
to:  1) remove First-Class Mail parcels from the market-dominant product list; and 2) to have an identical 
service be added to the competitive product list as a retail subcategory of the existing First-Class 
Package Service product.  This request will simply recognize the competitive nature of the marketplace 
that First-Class Mail Parcels serves, and grant the Postal Service the pricing flexibility enjoyed by 
competitors that offer comparable products.  See the entire filing on the PRC site. 
 
On November 17, 2014, the USPS filed a request with the Postal Regulatory Commission (PRC) to 
remove Return Receipt for Merchandise Service (RRM) from the market-dominant product list (Docket # 
MC2015-8).  RRM service was first introduced in 1988 to provide retail and commercial mailers with the 
ability to obtain a return receipt postcard for packages containing merchandise.  Volume and revenue 
for this service has declined precipitously over the past few years.  Customers currently using RRM can 
receive the same (or improved) product features by using other existing services.  See the entire filing on 
the PRC site. 
. 

 ### 

 
Please visit us on the USPS Industry Outreach website. 

Thank you for your support of the United States Postal Service.   
--Consumer and Industry Affairs 

To subscribe or unsubscribe to Industry Alerts, please hit reply and send us your request. 

 

http://www.prc.gov/Docs/90/90673/FCMP%20Transfer%20(FINAL).pdf
http://www.prc.gov/Docs/90/90688/RRFM%20-Request%20(FINAL).pdf
https://ribbs.usps.gov/index.cfm?page=industryoutreach/

